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ally

PERCENTAGE OF i Tl D 16 TO 64 WHO OWN EACH KIND OF DEVICE

MOBILE PHONE NON-SMARTPHONE LAPTOP OR DESKTOP TABLET
(ANY TYPE) MOBILE PHONE COMPUTER DEVICE

B

97.1% 96.6% 9.0%

TV STREAMING GAMES SMART HOME SMART WATCH VIRTUAL
STICK OR DEVICE CONSOLE DEVICE OR WRISTBAND REALITY DEVICE

=]

21.4% - : 4.4%

are
are. | | Hootsuite:
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sales analytics

Visitors Behavior
ONE CONTENT, EVERY DEVICE, EVERY TECHNOLOGY

f_.._ . '\ " -
3o | | nss ([

"]apke“ng & Wi J \ Linkage J
)

sirategy

market
research
P

( . —_—
304 nsn BW

Supported ( Live Streaming to Push & Pull Content

k vith E Il Se I ) K-}_su\jn nicatior j k And Interac h‘wj

B e g B 44°/o
B2B MARKETING Brand loyalty

special personal shopping

54‘% 71 % 49‘%

Expectation  Dissapointed Instant shopping

for discount in 24hrs. no personalized experience from influencer
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«

Gastronomic .
passports: a Allergies

simple, secure
way to Preferences

RESEARCH & C(}),gllﬁ} lrlllélecda;e r:l ment
PREBOOKING

Surge
prlcmg
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«

Flexible, modular

n j design

Integrate
food into

Online
offline

brand
presence

THE CONCEPT
& DESIGN
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Real time
follow up

«

Friction-free
payment

PAYMENT &
FOLLOW-UP

Curating reviews
based on experience
and preference
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Automated
delivery

and service to
manage
anxiety

Range

DINING
oot EXPERIENCE
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3 | 3 restaurant case )) persona)) identity

F ~

Computer use  — |- A student in a prestigious university with a part-time
~\ e . 10D NEar Lhe Campus. Since shé 1S money Conscious. she
STUDENT - e Tabiet PC use ks the discount info and she keeps the Coupons
Age: 22 years apamm.nu ki Sh s ctve, sy ong ndshe s tomake new
no®uN3:nu Smarphone vse —— ' ' S
. \
BJo:lsAln

p
Computer use %_ She works as ad trative secretary. she has a
i Age: 25 years APP book meal use. —————}- and ambitiou usually has foods which is easy ¢
=] Smartphone use —l'_ ." "; ! _. " ':, . \ tion on the nutritior
duiFonitaiu \ and c: when purchasing

a .

AUURBIDAVMIW SIMWDAUADS

IWs1:auSnavmw Computer Use He Is 3 senior engineer, married and he is the father

Tablet PC s | sl I s EBNDRD kRISt oF Grders faoe

—— APP book meal use _l Jelivered (fast food) with AR

P = —
duidoniia: t R }
Mnukdniwsa: J

aunn3Dlomam
1EWIASDUASIIU COMPUAN U08: s She s retired and she ha

~ - Tablet PO 1 has dinner with friends, her band or her university
‘9?2;’;?35 nuoIkIsSA" REC f 158 mates. Her son gave her a tablet which she uses
L—-, s APP book meal use ' mmunicate with her childre or daughter ha
|

‘1 SMANphONe U e sent her the latest restaurant inf

auwunowmsa:lsAtmu
WiadmMmAupa nle GanuvidS LU
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X

Customer jouney map for shop experience

ENTICE . > ENTER ———» ENGAGE — 2 EXIT ——— EXTEND
) Post presentation
Receive email Book class on ’9 Introductory ,9 Wrap-up ﬁ p'
announcement Eventbrite discussion on Discussion and workshop
e l experiences about @”'“ to web
- l take aways
View workshop Print ticket -8 and tips/tricks
on twitter or " Visioning Send pamcipants
websites l l l presentation and
i t— | Travel to venue Post-class @“"‘m photos
Hear about r~C T T T Y creanon goals, content,
workshop from : Chedk-in at : l & instruction Add to contacts
a fnend g L— F_'“"'__D_” *_ _ and distro lists
l example | touchpont Customer l )
oo~ o
v | Findand vravel | e
Browie details 10 rO0om
On Course l l
website, venue &
atructor sites Greeting and Jervice
l H.ndaul Blueprinting
. l Key Conepts
Decide to attend ﬂ"(”u("()ﬂi ' ) ' Prototyping 1. Touchpoints
» P Tm
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Booking.com R

- . A COMPREHENSIVE MAP OF THE 100v% Bt wilk g Bt msticrion

GUEST EXPERIENCE

.’
.
- -
- .
-l
-
-

.
.
K‘,’,L“o reee
OO0
{{uuu.oto

sasanasnts
sanaaast

fromt door sefs the 1one fnr thew
antes stay

NawmzDIA L

8 aapects of their Atay 1o e “Hotel
Pat doee t ot ©

owats can el i) love Wi get he
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Customer Persona

Priority
Initiatives

B g},}

| fetririedr

Success
Factor

o
| |
| |
| |
ale @
“» 197
Perceived Decision
Barriers Criteria

N2wmzEDIA S

Customer
Journey
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JryKkIKiivuav SMEs The Ao

liAosn CRM

m rhikaavaeurignAiky
aaoqma

NEWMEDIA

CRM (Customer Relationship Management) :
aluduUywus

CEM (Customer Experience Management) :

asivus:zaunasad

CE (Customer Engagement) :

dS1VADUIBDUU WNWUANTBL

«a
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o Statistic

luingKaonisa
___ 281Md1AS1:KWaaws
DINADIUSAN
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Building Experience NiWMEDIAX

sUllUUYoY Big Data

*  dpyalBangAnssnnig 1991un19°) (Behavioral data)
M \2iu server log, WaAnssuN1sAangdaya, 2ayans 1 ATM (usu
‘ [

*  AIWENg, 36 1o, SUAN (Image & sounds)
\#u NNENBIIN google street view, MWaNENNNSUNNE, aedia, HDyw
(deangnuufinly uau "

¥ - o Y < o
¥ gaanuniluanganeaianys (Languages)
. \2iu text message, Fanufign tweet, tiamene Tuiulee ey
L * 1u¥n (Records)
12U FyAaNNNISUNNE, dayanad1sIviiiaune vgl, gayaneni iueu

% AAIAATINNNY) (Sensors)

12U Fayagungll, ARIAANLSY, Tayannniismans e
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Customer jouney map for shop experience

ENTICE . > ENTER ———» ENGAGE — 2 EXIT ——— EXTEND
) Post presentation
Receive email Book class on ’9 Introductory ,9 Wrap-up ﬁ p'
announcement Eventbrite discussion on Discussion and workshop
e l experiences about @”'“ to web
- l take aways
View workshop Print ticket -8 and tips/tricks
on twitter or " Visioning Send pamcipants
websites l l l presentation and
i t— | Travel to venue Post-class @“"‘m photos
Hear about r~C T T T Y creanon goals, content,
workshop from : Chedk-in at : l & instruction Add to contacts
a fnend g L— F_'“"'__D_” *_ _ and distro lists
l example | touchpont Customer l )
oo~ o
v | Findand vravel | e
Browie details 10 rO0om
On Course l l
website, venue &
atructor sites Greeting and Jervice
l H.ndaul Blueprinting
. l Key Conepts
Decide to attend ﬂ"(”u("()ﬂi ' ) ' Prototyping 1. Touchpoints
» P Tm
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PAST PRESENT FUTURE
Product )  CustomerWant | “TRnnnddongnmmARSL”

= Customer Persona
auAm/usmsi DAruMw < gani
nsonguIdALE RlqTeeown INUAIUAMARID
Individuals Individuals
Price b Cost 2 Exchange _

* » »
sIMIAL:EAY eyt AUA - :
AUAUMW Ussnency INUAIUAMARID Organization Organization
Place 3 Convenience b Everywhere &, Gus:noums

amuRirL:ay fofio e IAsuus:aumsnindgneion o Isw:Suslfoehvls
Tu-na:mon oinmsnnduloio P o
o I1s18UsSIAnsoungqurSolL
Promotion P Communicaton P Evangelism o isw:nuomosiiliumsotivls
e Isw:AulumsoehvlsiRlAwaRingn
Umsdoansua: i Mson&u messgets

msdoiasumsune na:jus:ansmuw
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K

CULTURAL PERCEPTIONS OF COLOR

-

3 glsuassuan tyJu du 91KSU
nav Danger, Anger, danger | Joy, festive
aristocracy occasions
(France)
ikdov | Caution, Grace, nobility, | Honor, royalty | Happiness,
cowardice childish, gaiety prosperity
113} Safe, sour, Future, youth, Fertility,
criminality energy strength
(France)
dwou | Masculinity, |Villainy Virtue, faith,
sweet, calm, truth
authority
U Purity, virtue |Death, Death,
mourning mourning
a Death, devil
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msumnaauooauauaémam\ﬂﬁu postevewT
yovvaunaaviuaiing ouRING Eveur

DELIVERARLES

PRE EVENT

o8 lRaunsa...

O 3IAS1:KANIWIDQ3DUS:AUUKNIA

O 3IAs1:KanA ddunuvnisaana nagns IUNKUNY
O 3IAs1:KAIWWOWDRUDVaNAN

O NSIUAIUATNAKIDYDVINAN

O 31AS1KANULIA:N1SIIVANIKUYNIVATISAAQ

O auvayumsdadufonivnisaalaidonagns

o ygrgdavmuvnIsaaalduindu

O $28lUNISIVIWUS:E:81D
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BIG DATA DATA WAREHOUSE (navgiudona)
A 4
ANALYTICS DATA MINING (JiAsi:Rpiudola)

B Cross-Selling (taidumlinl Ranmnaduinu)

NICHE SERVICE APP MULTI-DEVICE
MARKETPLACE MONETIZATION TARGETING
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ANALYTICS DECISIONS

DATA




AMNABINITLTIAN (INSIGHTS)

K1 insight 2810[SIRIA insight ANADSY
user insight AoAUADVNISYBVAU BVUVASLIVNDIDV:UDNDDNUNIAIAY KEDUIVASLADIUIDVATDILUSKED
osurgoanUlUlA na:fluvtvidigikanaa:lsuvagv wR:ligouuanAWDSY

avarAtynaado 1s19:dovkiikawalklas luinfivdovnisavuu iwsizo:ls dvdu insight IDuIkiouA W
dovnsAUIWSDUAWITTTD

DISCOVER INSIGHTS BY UNLOCKING
THE HIDDEN VALUE IN YOUR DATA

1) o o & ‘
@ T O \ r
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AMNADINIILTIAN (INSIGHTS)

WNLANNILRE WRZLSINLAKIN

“UN1azase”

-~ ¥ b7
\dan user Thgnaay

SEmsidusinmsfiled insight mo’m*ﬁ'g@

WRBILALS Wany FuNBaL LIAREANTD
vanaanan letag IdTam (pain) azlsiing
WIaunsAuUen lelagineennlaezls (want)

o ~
“WIYIN L3RR LKA’

W ks
——y
EXTREME
f,;l;;c_ﬁius ‘ f ’ \\\ VER (fﬁv)
)
—
naAYRALRILI®

msvivtaysanauiaglusnafeialy
Tayauguieliinldidnle ud extreme
user Azt lwin Idaariuasmsuddymd
waule

NawmzDIA L

“nyanbt ueasuen bi@se)

W Wo NP aN

wﬁiﬁmu@ y

ullssanlile wazinazlsde
Fonwranla

empathy Al laildudainle L%mqn?ia‘ﬁ
user Uan uadansiendtasdn lufa b
whladuaa user v lunfisiuaziinda
WULITE
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APPROACHING NEW MEDIA

Online Tracking, monitoring and Benchmark all interaction

Content A
» : ,
ONLINE ACTIVITY
Check-in Subscribe Search &
TEA Events Platform Inquiry
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User Generated Content (UGC)

IKkavnifa UGC MIKIAQ UGC

 Social Media Content TR .
asowunsIonasikAsuu
* YouTube

Ol
oL

N e a0l asnAuIdoynonssuy

* Instagram

a$015sIRANYDVANIDVIULN
« Forums K39 13Ulscicinoe

. dasnauidgyiowi:unna (Personalized)
e Wunu ‘

. AU
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D281V UGC : nAuIdeynonssu

ANSSIDINFANTallasijov llanyavsivia

. nvdaniddloaounisgIoinAnian

asvassAnga ot e |
= - L & |
- igvdarhadlosioinAnianasijovnanga ol ﬁf
« IovarinmMwoginANana:iovnady 3 -
Ada

KEoasvassAnaa

A
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BUSINESS ENTERPRISE

taulngmissMtggnsFansansauIne

IT MANAGEMENT

USHISIoMsaeIbUs=ansnmiw sdais Aum

PLANNING
CREATOR
SUPPORT
OPERATION

SERVICE SOLUTIONS

InufamanssilusUiuunwanwasusaulal

DIGITAL MARKETING

IdSUANEMWAISMSOaOIUUTFaaenItun

FESTIVAL + EVENTS DESIGN

HSUFD\UEJJEJUH']JSSIT—HUJ UJUHU gbionanund

KNOWLEDGE BASED PORTAL

IdsUANEMWEMSOanIUUGEMaoen IR

SERVICE TYPES

We innovate experiences
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TEA PLATFORM

Hybrid Solutions : Next Normal, Next Experience

HYBRID

B TEA's Member Fanbase Community Platform (Individual Social Media Network Solution)

ONLINE

m Virtual Showroom and Academy (TEA Interactive Portal and Community)
m Digital Knowledge Management System (TEA's Member Resources for Creators)

m Social Video Content Management System (TEA's Member with Social Linkage)

OFF-LINE

m Registration System, Survey, QR Information, Digital Signage, Live Voting
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TEA PLATFORM

Hybrid Solutions : Next Normal, Next Experience

FANBASE Live/Share/Post/Group /Story / Articles / Forums / Geofencing

Users can go live and share their moments instantly
Users can like, wonder, dislike or react to a post

Create and manage unlimited group, pages, live events
Upload and store all media to global cloudspaces

Users are able to create their own story within 24 hours
Users can create articles, threads, sections and forums
Able to find and follow friends near by using GPS
Generate points by liking, commenting, creating posts
Share videos from biggest video sharing websites
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TEA PLATFORM

Hybrid Solutions : Next Normal, Next Experience

LIVE SESSIONS

INVITE PEOPLE TO JOIN YOUR SHARED VIRTUAL TOUR
WITH VIDEO CALL AND CHAT

MULTI MAPS

LOAD MULTIPLE MAPS LAYERS BY
ASSIGNING THEM SCENES AND
VIEW THE ANGLE OF

DIRECTION BASED

ON VIEW

PRESENTATION

A NEW WAY TO PRESENTATE
VIRTUAL TOURS, CREATING
YOUR OWN STORY TELLING

GALLERY
SHOW A DEDICATED
IMAGE'S GALLERY ON
YOUR VIRTUAL TOUR

360° VIDEO

SUPPORT FOR 360 DEGREE
VIDEOS AS PANORAMA OR
HOTSPOT

WEBVR

EXPERIENCE VIRTUAL TOUR IN
3D VIRTUAL REALITY MODE DIRECTLY
INSIDE THE BROWSER

N2wmzEDIA S

RELATION INFLUENCERS

VIRTUAL

SHOWROOM

VIRTUAL

ACADEMY

VIRTUAL

COMMUNITY
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Registration,
Inquiry and Survey
with Marketing
Analytics

@)l

gnuay wavwanu ysnuims.. Juulruiiosu: ?

el

Booth
Collaboration
Services and Live
Communication

TEA PLATFORM

Hybrid Solutions : Next Normal, Next Experience

ONLINE EVENTS TECHNOLOGY

Live Interactive
Presentation,
E-Catalog,
Exhibitors List
Online

a

Virtual Tour with
Smart Navigation
for Visitors

MIX Reality
Presentation
(VR +AR + MR)

L] |

/L

N:_WN\EDI/\X

RELATION INFLUENCERS

ERM Services Online
(Software-as-a-Service)

D

Location Based
Heat map of
Passengers and
Visitors

Events Gallery + 8 loT Solutions and
and Archived g ) 10T Lardware 7 Network
Media Channel vy
(Events Flix)

Installation

e

” Events Marketplace
= ‘ o7 and Visitors
== Membership
==

Beneficial
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Service Modular Add-On Services

Core Modular

Core Framework
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Service Modular

Core Modular - R I\ o

Registration Survey E-Catalog Virtual 360  Media Gallery

N\

) @ 3 =
) ¢

Marketplace Web Portal ERM Analytics lo

-
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Service Modular

Add-on

A R

Alert Phonebook Campaign
[an ]
Wworking Space Feedback Know Customer
.8
L
Check-up Save Energy Charging

Edutainment

Favorite Content

Q

Check Location

2

Honourable

%

Landmark

O

Connect Social

=]

Multi Device

Forms

Queue

Checklist Reservation

(¢ Il) 7 -

Access Point Detection

I W

Service Point

¥

Pin-up Content

X

Printable

s

Content Reuse

voting

NEWS
= |

News Board

Agenda

A

Payment

&

Advergaming
i lllr

Scanable

Photo Booth

N2WMEDIA

® =

Satisfaction Card Payment

Wl F|
ZO‘IE

Public Wi-Fi Check-in
g @
Urgent Talk Announce
.: QO
Emergency Redeem
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Service Modular

Core Framework & N

Eco System Theme Design Touch Control Cloud Data

2, d

Universal Access Easy Maintenance Full Support Save Energy Connect the Dot
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SERVICES LIST

On-Ground Online
1. Mmsamzitsudimin & ameiloudney (Self-Checkin)

2. MudIUsTIFUNUSIU (Connect The Dot) Edge Area & Zone

3. mifudoyauszerduwus (E-Leaflet QR Code)

4. syuuAumuarasumudaya

5. 32UV Interactive Sensor (Tracking & Advertising Alert)

6. 3¥UU Advergaming & Quiz & Voting

7. szuvvnauadudn (- Story Telling) + Mechanism Stand + AR

8. 32UV Notification (ufafa fanssuvunil doyadudritaule)

9. STUUMHUTATUNY (Navigated Map)

10. Special Events 4D (Virtual, Background, Scene Generation, Smart Lighting)

11. 61enAEANI5INIYU (Connect The Dot)
12. 5¥UU Queue Ordering [ ]
13. syuulsvyadudn
14. syuvilanevideyan1sdnau (Event Metrics) %) &

15. sTuuinwauvasansluaiu (CCTV)

Kiosk

N2wmzDIA S

Mobile
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EVENT SERVICES

HybridSolutions

...b' Digital H = - Audi .I..-. et I %G.
¥ )\ Signage |ﬁ Regisuatio @ Audience @‘: Fl||;;g([)8k v®.0 Quiz&Poll s p iveaway

» r.
VirtualEvents -
EventManagement V. - 5 P .
‘a™\/ nline e Event Mark .0 Digital F Digital y
Event Activities &'/ OCatalog S Services ’ volalé?-\er | (;([53 . IKiosk @MSR!L%POS .g Evem
& & i _ g _
T 3521 Virtual T <R" : Lucky D 3 | Sy
S © T o B S <
L] '... . ‘;" , A x; ;:’.
e BA AR Rowes (Bycow e e

Creative Thinking | Service System | Content Design ﬁ“’—;WjVEDl AX




T?" Building Experience newvEDIA K

gnway wavwahu ysnnms...nIuulruiioisn: ?

lmaumauunhh(lnu)
THAI EXMIBITION ASSOCIATION

Venue

()

Organizer

Agency

&

Exhibitor

€

Visitor

b4
s

aﬂfi'fl%’ahﬂmswam LAZAAAY

Floor Plan Information Board Hybrid Real-Time Management
Catalog Smart Search

n' &' dl o o -4
LNHWNUNU TS UIFUNUS

afen1ssuiuaznsiiduiulaatnals

&‘ i o L L) L
wundmiugaiuayun1sdnau

daasunislgnsnensageiusyansawm

Plug-n-Play Swap Battery Re-use Equipment
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wosnundsus:uoawa

mnuaLasdou

ZBmsmsiiudola

msuSmsIuuaoumuy msnoaouﬂowuauusniuoonuuaoumu Gacnuna:us:I0uMsithsou

SEQUENCE I

Ussinniia:sulnuuAniu

2. nanmsisa

ovAUsSNoOUa:SNqUS:ava goyamoduus:sins

suanunivovivuaoun

I FACTUAL } ess I OPINION I eee i INTERPRETATIVE |' s

KNOWLEDGE |

Q0ndDd wh 0y 6/ Wls il 7 ingla Sonowg
nowddousou ifudos/Iuiudos sos:Somsoou Tunsu godwls
AU UOVILUGOUMU

AlLLhehnsuwaouuuaoumu

mBooworhiuuaoumu




B ]]]
.\ Building Experience

A 3 NawmzDIA L
smemaniven — SAWAL WALWAIU YSOUIMS...IUVUIKUGOIALY: ?

|
SEnmsAMUDUNTSUSEUINEUROWwE 'f DIUMETaL 4
rong N

CEO IENC 11 MATR ) 3
IUU SEQUENCE IUU MATRIX \ . m—— o ——
F i { BN r Yo Sl Tl W

(oenz)

e (EARE Lo mecsan A s Cndawindnn e 254 UG
L) S
Usevmninly 4 3202
semawigmbmesa ® b0
wunylan m s

- b - i ’ :
o . T8 o - - -

T . « 5196+ %) + 38.63 50100
5196n.  3.98sv cobizoty. = -

3

h‘W oURUVAUON
-~ 110 &1 T~ sz - Snidinns eund o i
y @ESN Wah <38 (Souny)

Undounindnn 20 24

vsrwreuiab b1y 188

weleamnlwdsdougfam (PEA)

pidasmagmhonusay P 16 103
Ty m sa7 10000

O st Oy

Anakerusosdnriouvuasuan

PO — s = 13 veana 8 rer @ s S Bwn
- %) arconn £ rerrron o) racesonn 1) por Sun [A) arr soes

Pleviee - ;A:‘ ot
ool
i As— -
R

Wverbnm s ir tn s i e 2w

ehovmpuieva i . oo o e 4o s = -

rrakrsanesachinomuny

e w i " ™ ot

R P T TR T I T R T - e

e latraors 7ix . » e |

[NV a i " " At . . 0 "




T‘?‘ Building Experience NawmzDIA S

5.‘.2:’.‘.“‘:.::‘.‘1“;’.‘.‘,".:3 gnuay wavwau ysnuums.. Juulrufioru: ?
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Virtual 360 Map Floor E-Catalogue Surveys
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lba STATISTICS @ POI views

Events Metrix

Welcome auaw. - Form - aon:t0au 397/6868
43 53
Business Matching - Link (emded) - https//data vayupak.info/app/app/form?id=3/sD.Q 194/6868 Total ViSitorS
‘ 41996 M8 lald Information Center - Link (external) - https//www.youtube.com/watch?v=XNOqIK4ugAO 102/6868

£2 Virtusl Tour Accesses

Entrance - Link (external) - https//www.facebook com/image-Solution-214783871872154/ 93/6868 Total U n iq u e Vis ito rs
|

Information Center - Link (external) - https.//www.youtube com/watch?v=IsLPA7vLYg! 83/6868

(
1 Kacha Kacha Teppanyaki & Yakitori - Text - 500,000 - 1,000,000 un 74/6868 Place Access
q

1 Kacha Kacha Teppanyaki & Yakitori - Link (emded) - http://franchise.dbd go.th/th/franchise/kacha-kacha-
teppanyaki-yakitort 69/6868

Unique Place Access

B Rooms Accesses @ Rooms Permanence (seconds)

Brand Performance

Content Performance

Registration Data

Survey Data

Time Usage
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THAI EXMIBITION ASSOCIATION

More Opportunities ® Advantage 7% Flexibility

)

#2 Zone
#1 Zone Thai Artists

International
Artists

Festival
Ubon Art Fest 2020

MNealivma A ! P
Online Audience

Thailand & Global

V\\%
#1 Edge Area

API Centara Hotel, Central World

GLOBAL

#2 Edge Area
B he Groove, Central World
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TEA STRATEGY

Intrusive and Engagement Communication

The challenges facing communicators

62% 59%

Lack of resources/funds Lack of time to try new strategies/
technologies

58% 51%

Finding the right measures/metrics Limited internal skills/competencies
to evaluate work results
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TEA STRATEGY

Intrusive and Engagement Communication

What you see as the biggest obstacles?

Competence saes Communication Strategy Reach Media
Knowledge skils recmical Technology Management roi

Clients Team Focus RESOUFCES Organization  Channels
Content Measure Money Funding Budget
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Event’s Activities

Gov. Policy
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<y Hus:ndums

Creative

WHO

WHOM | HOW Management

Technology

WHAT | HOW

Monitoring/Tracking

wWus:ndums

Facts & Expectation
Feedback

WHERE

0
v

Revenue / Costs / ROI

Visitor Voice
Wus:noums &,

WHEN

M

Evaluation ’

OUTPUT | OUTCOME Open Data

Public Media
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TS Visitors/Audience

Flagship/Urgent Macro Economics

/

Private Sector
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Social , Passive

Results

4

Public
Announcement
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Infomation Management ECO System

Critical Issue

Demand / Supply
Resources Management

Government Support
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opendata.tceb.or.th data.go.th

Give - and - Take

The more you give, the more you take

goik guldsu
DATA IS ASSETS

Digital Transformation as an investment, not a Cost.
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Showcase




