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Retarget site visitors

Email a reminder to people about the
cool stuff they saw on your website.

Follow up on purchases

Ask customers to review a product
they bought recently. or recommend
other stuff they might like.

Turn on an abandoned cart email

Send a friendly reminder to people
who |eave your store without
checking out.

Win back lapsed customers

Reach out to customers who haven't
bought anything in the past few
manths.

Enable order notifications

Beautify your receipts and shipping
updates, and add in some product
recommencdations while you're at it.
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Marketing Technology Landscape
The Martech 5000

Total Solutions 8000
Advertising & Promotion 9.2
Content & Experience 195

Social & Relationships
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. SEO too
10. Social Media Marketing
11. CRM, CDP, Marketing Automation
12. Marketing Cloud Suites




The Segments [ wesvonc ™
Of One Individual Segmentation

No more ONE SIZE FIT ALL or FEW FIT ALL
CDP : Customer data Platform (TECH)

CLV: Customer lifetime value
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Geographic

Where are they?
Who they are?
Current location,

Four Segmentations

< A

Demographic

Age, Sex, Jab,
Education, Income,

kWorkplace, School/

Family
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Beheverial

Customer
Beheverial,
Customer Journey

Media Channel,

k Patterns /

Marketing Persona 1:1

Psychological

Passion, Goal,
Inspiration,Belief,

|deology
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CDP Platform

. Twilio
C; Segment Product Pricing Customers Docs Company Sign up See how it works
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Case Study : Target Shopping Mall, USA, 2010
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What you need for Marketing 5.07

Vision Mindset Digital
Infrastructure

Data Ecosystem Human & Tech



Marketing 5.0 Summary
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Data Driven Marketing ’ ‘
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Data Driven Marketing
Make decision based on collected, available data

Predictive Marketing

Predict results of marketing activities before launch

Contextual Marketing

Real-time personalized marketing from triggers
(customer’s behaviors)

Augmented Marketing
Virtual interactions with customers such as
Chatbot, VR, AR

Agile Marketing

Decentralized, cross-functional team to ideate,
design, develop, and validate marketing rapidly.

Source: Marketing 5.0 Technology for Humanity by Hermanwan Kartajoya, lwan Setiawon, and Philip Kotler
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"Marketing is not the art of finding clever ways to
dispose of what you make.

It is the art of creating genuine customer value.”

Mr. Philip Kotler
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Do you have any questions?
Tanaphat@EEF.OR.TH

+66 09700939186

www.eef.or.th
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http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

