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WANIDA
WANJITRAWONG cew, css, ceo, emo -
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Work:
2019-Now: Thailand Convention & Exhibition Bureau (TCEB)
Position: Senior Manager, MICE Capabilities Department
2016-2019: Aksom Education Co., Ltd.
Position: Associate Director - Products and BD
2012-2016: Reed Tradex
Position: Conference & BD Manager

Education:

King Mongkut's Institute of Technology Ladkrabang
)11-2013

ar's degree of Business Administration (MBA)

ption University

2001

elor's degree of Business Administration (BBA)
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JOBE SMITHTUN, PhD. -‘-?

LD B

Work:
1999-2021: NCC Group of Companies
Queen Sirikit National Convention Center

Last Position: Project Director
Specialization: Exhibitions
Industry Certification: EMD, CEM, CIS, CED
Education:

"Evisaiu

2019-2024: Ph.D. in Tourism, Hotel, Event Management
Silpakorn University (GPA 4.0)
Years ago: - Master of Arts with Merits
The University of Sydney
- Master of Business in Marketing
University of Technology, Sydney
- Master of Management
College of Management, Mahidol University
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. Foyaniazinaduansauma

o MSKUNUSSAVUDNTDHA

* ANVIUUDINANAUI

. MsiERaLAzBUNUENANSUSAzUSHANTIRY [Wansaw

. hlaeUnsalifiugudoya (Manual 150 System)

« Ans1EnAs (Accessibility) waznnsiinun [ (Utilization)

. Usznnwastonalignaniiy (Existing data) uazrnasazananiaul(Importing data)
. ﬁumaumfiﬂ%ﬂjﬂﬁﬁuaﬁﬂ WA o wasuulag shusan Hnwaswada (Modification)
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ST b Gt G

el i allslolobhialzh

e WRLANNSILA-UaNN5NE

* IWALANNSHILALD
Jeurnannzniinuaznsua ko

. TasyasgasfnsasinefiAuNDD
* GIRENNLDAZSNIAYITDN
o Jeurnannzvtianaznnsie
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Sale Kit/Package (:maunsainisua)

- BAHIDAANS  LUUASZANHUDN BEoNANE6N0D1

A\ Tus92597u : Key Visual, Logo, Fact Sheet (Tu-nan-anui-ussanfaandu/gidnosau-fasos
Industry Insight/Overview, Testimonial, Track Records

- NN : Zoning, Legends, Surroundings

- ‘l‘uaunsuawmauvleun'\'isﬁ'ﬁwmu TIUALDUAVIEN N‘Usvmumu NNOW%WQRQH'\N PDPA mLmu\msmaaﬂ
F1A0 AIUAR DaIAUDNLIAY WAIN BFEN LDﬂﬁ'\‘iNﬂWﬂMﬁ\iﬂQﬁN'\ﬂ a\immamuuauvlsu ‘L]‘iw‘l/l‘UGﬁ"]

- qlogiiszdn : Aoludunilsvosrnansauinenialy?

Digital
One single file (Single attachment) 132 Multiple attachments?
- JoulwAsunns DLoAaNS (Aanztdan?)

Q/

ANL),

e PAANSUNATTIAZDANNKUN ?JTG]?

ﬁ] PROFESSIONAL
EXHIBITION

MANAGEMENT



y PROFESS
10
EAXHIBlTloNNAL
ANAGEMENT

Mich,
[

F
nancing

Hall Al

= SO —— = Gender izie Femae
oo Aa:.»ass,,,,,,,,,,, = -
1 Phone Number: — = - S Email podress: —

I o Number: —— — = - Socal Security Number e

] sonis: R0 Marmed Decioad | One

= b Ocaupation: —— Ao -,m;vmc«" Yes No
= o t Spouse IS are Proposed 17 Jnsurance

Annual Prerium

pAT (compiete PAT catd)

\ units
payment Mode pnnue gemi-Anud Mooty

Casn with Applicaton s -

GROSS & N
SS & NET MAS
=T = ASTER HALL A JIEXPO K
TR Py KEMAYORAN
LUAS BOOTH NET
\

pianned moda! premmm: $




Sponsorship Package (itiiatax

Usuanuazdnsidseluasid (Types and Privileges)

=

2 Bus, Parking, Tickets

maé‘ls‘n’mmﬁ‘smﬁﬁ
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Use of 'Infernational Strategy for Disaster Risk Reduction’

logo on corporate material PROFESSIONAL

EXHIBITION
MANAGEMENT

Company logo on Global Platform homepage

Company logo on Global Platform promational material

GOLD
Reserved slot for presentation at Ignite Stage [SZ.SUU] SI I_VER
b —— (51000 BRONZE

Corporate stand at the Market Place will be sent to FIRST as a

major E':[}G"I:':EH‘ 0go of SOr [S"]I:l

FRIENDS

(under $100)

VIP Invitation for high-level networking event Dann
N-BITI" or Lﬁl'l'lpdl'l} 5 Mdalme ._-”-I!j LD QLI OO JELons rJI me or C ||rT'|F 'Ir'll\ll

, , & logo on any newsletters
Private meeting room throughout Global Platform sant out [D Name or ¢

Distribute company's promotional items Name or company logo
on the robot :
Opportunity for recorded video statement Sinches Eawd

Access to the "'-_—]

newsletter

Use of special “We support the Global Platfarm for Disasfer Indglll'_jl'ﬁlltéﬂ?rnﬁr "'_IJTII:_P:F
Risk Reduction”logo on corporate material B INY's name Name or company's
compettions Ef ol cite \ 1 limk nmf on tn,

Letter of thanks

Company Logo on Global Platform sponsorship website ACCESS tO SPONSOr
newslettern_
Opportunity to write something for Global Platform website, L7]
newsletter or blog - . " '
Slide dedicated to narme) Alide dedicated o name

Express registration for company representatives or company name will be Or company narme wi I_t:u:-
displayed in our pit via displayad in our pit via

slideshow slideshow

Sponsorship of conference publications — Company logo




Database (g1 ionA)
Man

- Excel sheet : Check Duplications? Categories? Search?
-\ Label Printer : Printed materials
- Exported Data : e-Mail marketing, direct marketing

- M (Accessibility) MsiAN/uA /1w asuudaa (Authorization) nsle (Utilization) :
PDPA

System

- CRM szuuvansIanmsanmduius
- Other tailormade system? MySQL?

- M (Accessibility) AMsiAN/uA /1w asuudag (Authorization) nsle (Utilization) :
PDPA
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| SQL drAryadivls 7
AUd1BWa1e Data ‘ |

What are the different ’m
types of Databases?

Musac | ) | @ @
s \ mongoDB g
| |




Sale Process (itnoit )

Asansaun 13505 wAta ANSHLLNED 1SN Aszandadniii lads Unne du6 1aaa AoiHH

WHarIASAUNUD @ Jaurn ANFENF26U NNNBDA ANENEN -> LiAr You message/l message; Hiapnm
Sale Funnel)

NAaNTi 1 ;1w s Aaanzas
mstanisuny/Danisasnin :ladanste 2auanuite Faein AsRnRRNANEEIn AR SHHea

wurulas wazlasasil?

snsoulunsithwy : nslufsnauinan nsideniitd nnsimapNeUnsalinplDeNsDNEINHND UNNUHS
bk

nsiansaumnun - o - au/mau - nslieiudeayan (Commitment) = anw 5 = AnsURNBRAE
wazianunuAsIsialy - suuuuseni (Sale Report)
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Revenues (LL1ias

AU Ul UD94 (Sponsors)

WA/ WIVSIHLLANNN

(Exhibitors)
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Revenues (L1384 )

dUoulsosvUaINU (Sponsors)

e [nCash: auUaulaal iU NLER
STINGip AR el o)
- PFLENAD UL
- PFLEIN AN

. - AU ouLas ot 1 [i8iae
- AU/ HNARA LG
- Uan15
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Revenues (LLvias

Asuaniladis (Barter)
e 100:150%
e 100:100%

ANSIAUAIUSNANS (Gross Profit)

o dna1uAN56n GP fiunnseAusnNslaunuasadrnG (20-50%2)
o 5731 VAT laisns VAT

¢ ANSFARNLAULAENTIAFDVLAVIYSAINN Exhibitors tiae Organizer .
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eholders (s¥faulddnude)

Waulgahuiduiiaudasrunisens

auluasdns (Intemal)

- Marketing

- Operations

- Contractors? (nseit (47 In-House)
- FB? (n5¢it %) In-House)

AgUudNNAnNS (External)

- Venue?
- Service Providers? i]
l PROFESSIONAL
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Organizer/Host/

> . . Owner/Show p ~
cenve rgence Manager/Licensee Visitors/Buyers
® ¢ Delegates/
" Participants

- )

EXHIBITION

Service
Providers

Exhibitors/Sellers
Sponsors
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ST b Gt G

o« YAUR UszanuniAulNnsing e lo snaens

o Uszanu Andant] [KusnN5Eng 4

i [angued wAn BANANSANSHANG azIRTANNSZNY
. Lsﬁ’ﬂamiﬁma@’aaﬂuys/ WiDN22:kaeNSD1L (Exhibitors) wazailaikidas  (Sponsors)
o YszanuuWuAsUsET NS

o 19 [mAiAnISIATANsD504
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Project Coordinator — Mar
Brief)

I
elopment of marketing templates

one schedules to ensure marketing
ivered on time and on budget

ates and reviews to stakeholders
the analysis and evaluation and conduct

ordination of projects with Core Product Marketing,
obal Sales Strategy and Marketing, In-house and
arketing Suppliers

Proactively supports of all members in Project
Marketing Campaign related

['-Coordinates the flow of information externally and
internally

Coordinate

«Work closely with other teams in the Marketing
~ Department

- *Follow up Project Marketing timeline and plan

- «Coordination and monitoring the overall schedule of .

marketing projects PROFESSIONAL
) - EXHIBITION

MANAGEMENT




Skills Set - vineiAaTn
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Business (LNitS50)

1.unasuuaning (Executive Summary)
2.ma5uUn855na (Company Description)
3.n37umanm (Market Research & Analysis)
451893198 md9RANsazANSInN NS (Organization and Management Structure)
5.A25uUNyUsANSLazNanAaL (Service/Product Description)
6.uHU AN LAZNI AR ANE (Sales & Marketing Plans)
7.579a2080 N AN (Funding/Investment)

8.uniN13N1L (Financial Plan/Projections)

9.AmanuN (Appendices)

10.uwuanLai (Emergency/Contingency/Risk Management Rlans)

* gy < B L A PROFESSIONAL
sULUULANENeAUMNBIANS/aantuduagfunsidenls it
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Sales & Marketing Plans (| ' aasansaiiazansnaye)

iiNtANsUNe (Sale Plan)

iAsnann (Marketing Plan)

stomerJourney
PROFESSIONAL
EXHIBITION
MANAGEMENT



P[P

PRODUCT PRICE

PLACE PROMOTION

Dividing the market into smaller
groups of consumers with

\lS similar needs and

characteristics.

TARGETING

>

Developing a unique value
proposition and communication
strategy that differentiates the

brand and resonates with the

target audience, creating a
distinct and favorable image in

their minds.

W Awareness

Discovery.
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Exhibitor Promotion

Asladaunysradunnsiidnsiunansu

- Usuanwosdoiiidon(ey (Media Used)
- faavaiinsanax (Channels Used)
- iflamiitnaula asensansn (Content Marketing)
- IUA YWY (Knock doors) \
- InagaanUsNULALIYD9 (Roadshows)
- IARDUIUVINUSHAS/ WATUAUUNITIGIU
ﬂ EXHIBITION
M Rl




Exhibitor P lon - AMsvinANsnanaaUNDDNI

Advertisement Website

EXHIBITION

ONLY 16.10.2020

AGRICULTURAL MACHINERY

PROFESSIONAL
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Visitor Promotion

Aslaaunysrandunusiidnsuan

- Social Media Marketing

- E-Mail Marketing

- Above/Between/Below the line

- Roadshows

- Press Conference \

- Advertisement/Advertorial/Photo Caption/Photo Release
- (Hosted) Buyer Program
- Business Matchin ﬂgmﬁm

A" MANAGEMENT



YOU'RE INVITED

ACCOUNTEX [ NORTH'S

#1 EVENT FOF
v »  ACCO HIxN \
—— 12 OCTOBER | 2022 FINANCE
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Suppliers (e TXuSN58I4 9)

Media Agency
PR Agency
Creative/Production House
Jadulunisidon
il uazANuSUARTaUDDIUsAzE [KUSMS
langnsamnusiosns
TUNULAZANTAARNN
Ao uA o Usudsaunu
> Exposure, Media Value, Clippings
d-on?




ANuUaNENIsTAI-Media uar PR Tuuduneddnau

Media (Advertising) PR (Public Relations)

Tefudszanauunnnin
%uﬂsxﬁumsmﬁ'a/muaﬁlﬁ (AU ™)
Aquuulnuldasuuuiv (99%)
asalUAUsA G

\flomsiosdu 1w lalaviudi

Media Agency (Duiiaua (Maukuado)

Tehudszanauniosnin
lisuuszau/muaulils (ediilom)
ilovnonagnsaudas (las un.)
25UNYANNATINWAIUTUAU
I&ilonmannnin

PR Agency Juiiaua (MuNuAINgsy)

i
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ools

Media Works PR Works
1. Tie-in, Ad 1. uuaasw (Press Conference)
2. FP,HP, QP, FC, BW, ROP, FOC 2. 2uan (Press Releases) anunsaidusyuuy
3. 15s/30s Spot Ana1n (Photo Caption/Photo Release) 1150
4, Scoop sUnuuun@aIN (Advertorials) A
5.\ OHM 3. duaualifon (Exclusive Interview)
6. ‘Insertions 4. duauwainau (Group Interview)
7. Supplement 5. Huudounavu (Press Visit)

6. W5.Uaau (Opening Ceremony)

PROFESSIONAL
EXHIBITION
MANAGEMENT
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Media Agency PR Agency

1. Foondwaunisnedolayaun 1. HooBWweiuATNNLNUUSzeNdUnNus

2. sgldann Volume uaz Fee (3-10%) 2. denuaivununinsude

3. aunsaldswandun uasSouvivy |3, fdnunadunsdournlfihaula
dousiazuszanle 4. #$38mshiuindelwasein

4. Usuavuldraroass (muﬁ'mﬂaqﬁu) 5. A’NTsUsia@NUdY naalluusyan

5. \ vintifiuszaunsaod 9o A461973 6. wiiivdn Ao AeUsadiu Kouan A
RRHNNANTAY LaztAusIUTINDW 217 HRHNNATITAINN LAUSIUTINDN
Footage (Lm"lsi"lﬁwﬁmﬁamtaa W6 fiaaillu Clippings ANTIBINUNAAN
N NT UK NAG)

ﬁ:l PROFESSIONAL
EXHIBITION
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B WP e

Media Main Objectives

\Beyenu b

mongn (Tnduudiue)

. letvie Anw wan & 18u4
ANANNITIR (@nTau)

N

PR Main Objectives

L LNSTMNANSANSIAN LU
Tuazdun AanTsy s1edonpansu
TUslueiu Useloant anshiauyeing
as A Nutngads mnulinla
ANVAUARTH LAAAWINTIG

EXHIBITION
MANAGEMENT



1.
2.

Media Time Interval

szezdu (sf0a9nn5 Impact)

Uas 1-2 fdenvinouanu
whBayeugdounau (Visitor
Promotion)*

1.
2.

PR Time Interval

582N (8199015 Awareness)
Unginuaiu 2 99 fd

AsUszendunWnsSyen o (Exhibitor

Promotion) aulnaiiadunsensnuy
Direct Sale Lax Telesales
ANTUsETN NN USVIIT LTI DN
(Visitor Promotion) Lfﬁﬂgﬁau@’ﬁaquwu
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Required (Vinuevinnss) \

AN31A5A619524 (Negotiation) Zero-Sum vs. Non-Zero-Sum Game

“If we cooperate, “This is much better!”
we can both win!”

“Definitely!”

nﬁsun”"lsuﬂmﬂwmwwmu'\ (Problem Solving) M N— ‘ R

P \\

Zero-Sum Non-Zero-Sum

“Good idea!”

nssng/@dsuaniia (Common Sense)
19 “

‘.s/ :Wikihow.com/wWeunansiaudiin) PROFESSIONAL

EXHIBITION

MANAGEMENT


https://th.wikihow.com/พัฒนาสามัญสำนึก

Flow Chart PC
ANV & AN5HaI6

PC

Wiszani
snulasenns External nNpuana9fng
Venue
Service Providers
Exhibitors

Press/Media
PROFESSIONAL
Supporters EXHIBITION

MANAGEMENT
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